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World Tourism Forum Lucerne 2013  
Tomorrow’s drivers: Green Growth, Talents, and New Marketing 
 
 
More than 400 executives, leaders and experts from the industry attended the 3rd World 
Tourism Forum Lucerne 2013. Together with governments, academia and the best young 
talents from around the World, they formed an international network from over 60 
countries dedicated to discussing the future of the travel, tourism and hospitality 
industry. Outstanding key note speeches, lively panel discussions and cross-industry 
workshops created new perspectives and visions. With a Think Tank on the future of 
tourism, an Academic Meeting, a new Roundtable on Sustainability and a working group 
on the promotion of Young Talents, World Tourism Forum Lucerne integrated a new 
dimension of reflection and exchange to its successful concept.  
 
Green is becoming the new normal 
Most speakers agreed on tourism being one of the most beautiful industries in the world. 
It is creative, creates jobs and fosters peace through intercultural exchange. The historic 
growth of travelling in the past decades has brought happiness to billions of people. 
However, the growing negative impacts on the environment and on local societies also 
create a new responsibility for the industry. For businesses and governments, 
responsibility means not to leave sustainable development to the customer – 
responsibility means to integrate sustainability in the core business processes and 
therefore in every single product. However, there is still a lot of room for improvement in 
this respect.  
 
Digital communication threatens human needs 
The digitalisation of the industry has experienced a quick progress but still faces major 
challenges. To win new customers online means to create a meaning and inspiration for 
them. This includes both improving products towards sustainability and focussing the 
communication on emotions. Furthermore, travellers expect a very smooth booking 
process based on cutting edge technology. Two promising start ups showed that buying 
tickets on the trip and a booking process based on emotions belong among the future 
developments in the digital field. 
 
The most important challenge of online communication, however, is of another nature. 
The intensified use of technology threatens the focus on the human being to get lost in 
the tourism industry. However, travellers look for rich and sustainable experiences and 
contact with other human beings and their culture. If this human need is not fulfilled, 
tourism loses one of its most important USPs.  
 
The challenge of attracting the best talents 
Apart from online communication, its attractiveness for Young Talents remains one of the 
major challenges for the travel, tourism and hospitality industry. On the way from 
yesterday’s management to tomorrow’s leadership, inspiration may be the guideline for 
all leaders in the industry. To motivate the young generation means to light a fire in 
them, to team up for a common vision. World Tourism Forum Lucerne’s talent 
management programme again made an important contribution to this goal by inviting 
the best young academics and future industry leaders to Lucerne.  
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A visionary reflection on tomorrow’s way of travelling 
After the success of its third edition, World Tourism Forum Lucerne is going to build on 
the existing assets: personal exchange on a top level and across industries and 
generations, strategic reflection and fostering young talents. Only in mixed constellations 
can existing models be questioned and new business models be created. The new Think 
Tank will be strengthened as a visionary space for thinking about the future of the 
industry, and the future academic meetings will keep on inspiring World Tourism Forum 
Lucerne through top level research. Finally, a working group on fostering Young Talents 
will develop an action plan for maintaining the best talents within the industry.  
 
World Tourism Forum Lucerne is and will always be an independent organisation. We 
think this is of key importance for an open minded and future oriented exchange across 
industries and generations.  
 
 
 
 
 
Lucerne, 24 April 2013 
 
Martin Barth, General Manager 
Reto Wittwer, Chairman of the Advisory Board 
 


